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COMMONWEALTH EXECUTIVE
MBA/MPA PROGRAMME

Term-End Examination

December, 2007

C-1 : MANAGEMENT INFORMATION
SYSTEMS

Time : 3 hours | _ , Maximum Marks : 100
‘ (Weightage 70%)

Note : Attempt any three questions from Section A.
Section B is compulsory and carries 40 marks.

SECTION A

‘1. Explain the various features of the Internet Economy and
E-business. ' 20

2. Differentiate between the Physical Marketplaces and Virtual
Marketspace and explain in detail the Virtual Markets

ecosystem, , 20

3. Explain the various models of Industry Transformation. 20

4. In the context of e-business explain the role of Information
and Communication Technologies (ICT) in global
community-building. | _ 20

5. Explain the principles and method of preparing Balanced **
Scorecard (BSC). 20
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SECTION B

6. Read the following case carefully and answer the questions
given at the end of the case. , 40

Net Readiness at Cisco Systems

Cisco Systems (cisco.com) richly deserves its
self-designated title of “the worldwide leader in
networking for the Internet.” Virtually all of the data
-packets that swirl through the Internet pass through a
Cisco-manﬁfactured router on their way to their
‘destination. However, Cisco doesn’t see itself as a
computer hardware company. Instead, Cisco considers its
main product to be nétworking solutions. Through
initiatives such as its Internet Business Solutions Group,
Cisco provides businesses with the software, support,
service, training, and ves, hardware, they need to create
an information infrastructure to become e-businesses. In
2003, Cisco sold its products to over 100 countries and
employed 34,500 employees. In fiscal year 2002, Cisco
Systems had almost $19 billioh of revenue and ranked 95
“on the Fortune 500.

How does Cisco fulfill its vision to be a complete
network solutidn provider ? Three key strategic
information systems that embody many of the principles
discussed in this chapter enable Cisco to reach up and
down its value system. Ciséo has built a network linking

its customers, prospects, business partners, suppliers and

employees in a seamless value chain. The SISs that
support that seamless value chain include the three

described below.

IGNOU Papers - IGNOU Forum — IGNOU Articles @ IGNOUGuess.com



IGNOU
— GUESS —
Everytiing Aboat TENOG

For More Papers Visit http://www.IGNOUGuess.com

through a secure connection and a graphical user
interface. One of the most successful aspects of MCO is
direct fulfillment. The old process had all products coming
to Cisco for storage and then shipment to the customer.
MCO’s connections to Cisco’s suppliers allows Cisco to
forward a customer’s order to athird-party supplier, who

ships it directly to the customer. By pushing information
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